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HISTORY OF MIICEMA 
 
After  successful  the  Malaysia‐Indonesia  International  Conference  on  Economics, 
Management  and  Accounting  2010  (MIICEMA  2010)  hosting  by    the  Faculty  of 
Economics  and  Business,  Universiti  Kebangsaan  Malaysia,  this  year  2011, 
Universitas  Bengkulu  will  host  the  same  conference  for  the  third  time.    At  12th 




1993  The  first  conference  was  co‐organized  by  the  Faculty  of  Economics  and 
Faculty  of  Business  Management  (UKM)  and  Universitas  Syiah  Kuala 




Faculty  of  Business  Management  (UKM)  and  Universitas  Syiah  Kuala 
Banda  Aceh.  The  conference  theme  was  “Economics  Prospects  and 
Challenges  in  Industrial  Development  (Prospek  dan  Cabaran  Ekonomi 
dalam Pembangunan Industri)”. The conference was held on 19 – 20 July 
1994 at Universiti Kebangsaan Malaysia. 
1995  The  third  conference was  co‐organized by  the Faculty of Economics and 
Faculty  of  Business  Management  (UKM)  and  Universitas  Syiah  Kuala 






again  co‐organized  by  the  Faculty  of  Economics  and  Faculty  of Business 
Management  (UKM)  and  Universitas  Syiah  Kuala  Banda  Aceh.  The 




1997  The  fifth  conference  was  co‐organized  by  the  Faculty  of  Economics  and 




2002  The  sixth  conference was  co‐organized by  the  Faculty of  Economics  and 
Faculty  of  Business  Management  (UKM),  Universitas  Syiah  Kuala  Banda 
Aceh and Universitas Bengkulu. The conference theme was “The Role and 
Harmonization  of  Economics  and  Business  Disciplines  in  Global 
Competitiveness”.  The  conference  was  held  on  14‐15  October  2002  at 
Universitas Syiah Kuala, Banda Aceh. 
2003  The seventh conference was co‐organized by the Faculty of Economics and 
Faculty  of  Business  Management  (UKM),  Universitas  Syiah  Kuala  Banda 
Aceh  and Universitas  Bengkulu.  The  conference  theme was  “Sustainable 
Economics  and  Business  Development  in  an  Era  of  Globalization”.  The 
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conference which was hosted by the Faculty of Economics and Faculty of 
Business  Management  (UKM)  was  held  on  13‐14  October  2003  at 
Equatorial Hotel, Bangi. 
2004  The  eighth  conference  witnessed  the  collaborative  effort  of  the  trio 
universities  was  further  strengthened  by  the  involvement  of  Brunei 
Darussalam.  The  conference  theme  was  “Asian  Competitiveness  in 
Economics  and  Business  Sector  Towards  an  Era  of  Globalization”.  The 
conference was held on 2‐6 October 2004 at Universitas Bengkulu. 
2005  The  ninth  conference  was  welcome  another  new  member  university, 
Universitas  Muhammadiyah  Surakarta,  as  the  co‐organizer  of  the 
conference.  The  conference  theme  was  “Empowering  Economic  and 
Business  in  the  Free  Trade  Era”.  The  conference  was  held  on  13‐14 
December 2005 at Universitas Muhammadiyah Surakarta. 
2008  The tenth conference was co‐organized by the Faculty of Economics and 
Business  Management  (UKM),  Universitas  Syiah  Kuala  Banda  Aceh, 
Universitas  Bengkulu  and  Universitas  Muhammadiyah  Surakarta.  The 
conference  theme  was  “Developing  Regional  Economy  through 
Networking: Role  of  Small Medium Enterprises  (SMEs)”.  The  conference 
was held on 27‐28 October 2008 at Universitas Syiah Kuala Banda Aceh. 
2010  The  eleventh  conference was  co‐organized  by  Faculty  of  Economics  and 
Business, Universiti Kebangsaan Malaysia, National University of Malaysia, 
Universitas  Syiah  Kuala  Banda  Aceh,  Universitas  Bengkulu,  Universitas 
Muhammadiyah Surakarta,  and  Institut Pertanian Bogor.  The  conference 





























every  one  of  you  for  your  participation  on  this  12th 
Malaysian‐Indonesian  International  Conference  on 
Economics,  Management  and  Accounting  2011  here  in 
Bengkulu. I also would like to give my highly appreciation to    
the organizing committee,  the  faculty of Economics,         University     of Bengkulu,  in 
cooperation  with  Universiti  Kebangsaan  Malaysia,  Universitas  Syiah  Kuala  Aceh, 
Universitas  Muhammadiyah  Surakarta,  Institut  Pertanian  Bogor,  and  Universitas 
Padjajaran, Bandung. With  their strong will and hard work,  this conference can be 
successfully held. 
Since  it  began  in  1993,  MIICEMA  has  been  a  huge  success,  providing  a  great 
opportunity to develop our knowledge on Economics, Managements and Accounting 
through  networking,  studies  and  researches  ‐  not  to  mention  the  opportunity  to 
make  new  friends,  meet  old  acquaintances  and  discover  new  places  in  both 
countries, Indonesia and Malaysia. And with this year’s theme “Borderless Economy: 
Opportunities  and  Challenges  of  Business  in  Southeast  Asia”,  It  is  my  sincere 





















the  12th  Malaysia‐Indonesia  International  Conference  on 
Economics,  Management  and  Accounting  2011.  Welcome  or 





Universitas  Muhammadiyah  Surakarta,  and  Universitas  Pertanian  Bogor  for 




promote  the  understanding  and  cooperation  among  participants  from  various 
countries.  Hopefully  friendship  and  understanding  can  be  achieved  through  this 





success of  this  conference,  in particular  the presenters, participants,  sponsors,  the 



















Welcome  to  the  12th  Malaysia‐Indonesia  International 
Conference  on  Economics,  Management,  and  Accounting 




countries  around  the  world  such  as  Malaysia,  Thailand, 
Australia,  India,  Iran,  United  Kingdom,  and  Indonesia.  It 





economy  trends  toward  South  East  Asia  economy.  I  believe  that  the  theme  is 
relevant since the world economy is becoming borderless and what happen in other 
parts of  the world  to  some extent will  greatly  influence our  regional business and 
economy.  
 
One  hundred  and  twenty  three  papers  from  thirty  seven  universities  and  seven 
countries will be presented by academicians and researchers. The researchers will 
exchange  ideas  derived  from  their  studies  and  practices.  It  is  expected  that  the 
conference would provides significant contributions to policy makers in the region.    
 
I  would  like  to  thank  the  Director  of  Center  for  Central  Banking  Education  and 
Studies  of  Bank  Indonesia,  Mr.  Rizal  A.  Djaafara,  and  Vice  President  of  RMUTSV 
Thailand,  Prof.  Aswin  Promsopa  for  becoming  our  keynote  speakers.  My  deepest 
appreciation  goes  to  the  deans  of  the  conference  co‐organizers:  Universiti 
Kebangsaan  Malaysia,  Universitas  Syiah  Kuala  Banda  Aceh,  Universitas 
Muhammadiyah  Surakarta,  Institut  Pertanian  Bogor,  and  Universitas  Padjajaran.  I 
would like to express my gratitude to our sponsors: Bank Indonesia, Bank Bengkulu, 
Telkomsel,  Pemda  Provinsi  Bengkulu,  Pemda  Kota  Bengkulu,  Bengkulu  Ekspress, 
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special  conference with  the  theme:  “Borderless  Economy: Opportunities  and  Challenges  for 
Business in Southeast Asia”.  
Borderless economy which is come from globalization was developed after the end 








capital  movements,  in  technology  transfer,  in  people  moving  through  international  travel 
and migration, and in international  flows of  information and ideas. National economies are 




Before  I  discuss,  the  oppotunities  and  challenges  fof  borderless  economy,    let me 
briefly touch  the current economy situation. I would like to use the IMF words in describing 
the world economic situation. It says that the world economy has entered a dangerous new 
phase,  despite  all measures  taken by  advance  economies  in mitigating  the world  financial 
crisis in 2008.  





1  Delivered  in  The  12th Malaysia‐indonesia  International Conference on  Economics, Management,  and Accounting, 
Bengkulu, 13th October 2011.  
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projection  also  confirmed  by  Concencus  Forecast.  It  estimates  that  the  probability  of 
stagnancy or double‐dip  scenario  increase  to  60 percent  in  September  2011,  compared  to 
30‐40 percent  in  July 2011. Moreover,  the prospects  of  advance economies and  the world 
also face downside risks,  depending on how euro area resolve the their financial crisis and 
whether  the  softening  activity  of  US  economy  endure  further  blows,  for  example,  a weak 
housing market. 
With  the  back  drop  of  current  advanced  economy  situation  and  intensified  of  the 
crisis in US and Euro, prospects of emerging economies have become more uncertain altough 
their  growth  rates  remain  considerbly  strong.  The  Fund  has  cut  the  growth  projection  of 
emerging economies in 2011 is slightly revised  down by 0.2 percent and by 0.3 percent in 
2012. The growth rate of ASEAN is also revised down by 0.1 percent in both years.  







between  countries  event  stronger.  This  cause  the  measurement  impact  of  worsening 
economy  in  one  country  not  only  base  on  direct  trade  but  also  depend  on  input  between 
countries. As we are aware, EU and US tradings play important role in world tradee volume. 
Therefore, discouraging economic situation in US and Euro zone will put huge challenges to 
emerging  economies,  including  ASEAN,  since  demand  of  US  and  Euro  zone  for  goods  and 
services from emerging economies will decline. But, this challenging environment  have also 
give opportunity for ASEAN countries to escalate the trade among them. This opportunity is 





There  are  two  broad  reasons  of  the  need  to  integrate  ASEAN  market.  First,  the 
economic  links  between ASEAN  countries  are  strong  and  can be  stronger  through  greater 
market  integration. Around  24.5  percent  of  total  ASEAN  trade  is  done  between  ASEAN 
members,  and  11.2  percent  of  ASEAN  Foreign  Direct  Investments  are  intra‐ASEAN.  We 
believe that the integration of ASEAN will able to boost the region's GDP and also reduce the 
operating costs, so it will improve global competitiveness of ASEAN market compare to other 
regions.  In addition,  it will also prevent marginalization of  individual markets.   The second 
reason,  it  will  induce  greater  efficiency  through  increase  in  economies  of  scale,  and 
strengthen  stability  through  diversity  of  players.  Moreover,  greater  market  will  attract 









  With  the  increasingly  interlinking world economy,  there are almost no boundaries 
between countries, as results competitiveness increase rapidly and it generates complexities 
of  products  especially  in  financial  products.  Besides  giving  benefits,  the  integration  of 
financial  markets  also  give  a  challenge  for  ASEAN  countries,  especially  in  the  current 
situation when massive capital flows enter the emerging countries. Normal capital inflow is 
something  that  should  be  welcomed  by  emerging  countries,  but  there  are  cases  when 
excessive  short‐term  capital  flow  could  disturb  sound  economic  management.  Nowadays, 
capital  inflow has  been  one  of  the major  concerns  of  emerging market  economies  since  it 
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affects both macroeconomic management and financial stability. Many emerging markets are 
facing difficulties to cope with large capital inflows. 
Massive  capital  inflows  give  significant  pressure  to  currency  appreciation  and 






In  respond  to  those  situations,  both  the  government  and  central  bank  of  each 
country  are  trying  to  introduce  some  policies  to manage  capital  inflows  and  its  exchange 
rate.  For  example,  it  delivers  by  imposing  withholding  tax,  intervening  foreign  exchange 






How  about  the  banking  system?  Empirical  evidence  shows  that  financial  sector 
development,  especially  banking  sector,  has  a  strong  correlation  with  economic 
development.  From  this  sense,  the  ASEAN  economic  or  market  integration  will  promote 
banking  sector  development  in  the  region  through  banking  globalization.  Until  the  early 
1990s, most banks only have national operational activities, afterwards globalization of the 
banking  industry  grows  rapidly,  including  to  emerging  countries.  The  globalization  of  the 
banking  industry  can  be  in  the  form  of  cross  border  ownership,  operation,  and  market 





banking  industry  through  the  implementation  international  best  practices,  transfer  of 






affect  other  countries,  yielding business  cycle  synchronization on both  the  real  sector  and 








is  in  the  process  of  reformulating  the  policies  to  lay  strong  foundation  for  Indonesia’s 
banking  system, with  the  objectives:  (a)  Strengthening  banking  system  resilience  through 
improving regulation, enhancing banking supervisory practices, reforming competition, and 
deepening  financial  markets,  (b)  Strengthening  banking  intermediation  role  through 
reformulating  regulation  and  provision  of  supporting  infrastructure,  including  reserve 
requirement  and  credit  information,  (c)  Enhancing  the  role  of  shariah  banking  in  the 
economy and its resilience, including provision to encourage capital raising and measures to 
address  the shortage of skilled human resource, and (d) Enhancing the role of  rural  credit 
bank  in  micro  financing  and  its  resilience,  including  provision  to  encourage  the 
strengthening of capital and addressing the shortage of skilled human resources. 
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Distinguished Guests, Ladies, and Gentlemen, 
I  am  certain  that  through  commitment,  active  participation,  and  strings  of 
coordination among ASEAN countries, we are able  to  face  the various risks and challenges 
mentioned. 
Before  closing,  allow  me  to  express  my  appreciation  and  sincere  gratitude  to  all 
speakers for their willingness to share their expertise and knowledge. I would also like give 




































































































   It  is  indeed  a  great  honor  and  pleasure  of  mine  to  address  this  significant 
international  gathering.  First  of  all,  I  would  like  to  extend my  sincerest  gratitude  to  Prof. 
Lizar Alfansi,  chair  of  organizing  committee  and University  of  Bengkulu  for  inviting me  to 
share my perspective with you regarding to Tourism Industry in Southeast Asia.                      


















countries  such  as  France,  Egypt,  Greece,  United  States,  Spain,  Italy,  and  Southeast  Asian 
countries. Recently bringing together all the countries of Southeast Asia and getting them to 
cooperate in securing the region’s peace, stability and development, Association of Southeast 
Asian  Nation  (ASEAN)  has  been  founded.  It  involves  10  countries  such  as  Thailand, 
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Indonesia,  Malaysia,  Myanmar,  Philippines,  Singapore,  Vietnam  and  Laos  PDR.  With  my 
presentation,             I would just inform you that when I mention Southeast Asia and ASEAN, I 
am pertaining in the same thing, the Southeast Asian countries.  
            Tourism  industry  has  experienced  a  rapid  growth  and  gained  an  importance  in  the 
economy.  It  is  a  large  exchange  earner  after  manufacturing.  Travel  and  tourism  plays  an 
important role in economic activity in most countries around the world. 
  Southeast Asian countries are all blooming;  there are  lots of beauties and amazing 
spots  to  be  proud  of when  it  comes  to  tourism  industry,  like Brunei  that  almost  seventy 
percent of  the  country  is  covered by  grand mosques,  river  journeys  and virgin  rainforests 
but becoming amazing spots. We have Cambodia as a well‐preserved country. It has a rich 
culture  dating  back  many  centuries  when  the  Angkor  Civilization  was  the  region’s  most 
developed.  The  Angkorian  temples  have  attracted  archaeologist  and  fascinated  tourists. 
Indonesia also offers the blend of scenic beauty, flora and fun, culture and marine parks. The 
naturist  beauty  and  hospitable  people  of  Indonesia,  also  captivates  people.  The 
mountainous country of Laos PDR retains a remarkable serenity and timeless charm. In the 
heart  of  Southeast  Asia  also  lies  one  of  the  world’s  most  enhancing  lands‐Malaysia. 
Myanmar  also  has  a  rich  culture  and  historical  heritage  with  great  places  to  visit.  The 







natural  resources,  and  interesting history.  I  could even  say  that we already have  the main 
ingredients in increasing our Tourism Industry, but what we need now is “Strategies” 
  Currently,  tourism  is  the  most  important  sector  and  major  source  of  foreign 
exchange earnings in every country.   Tourism has played a significant role to economy and 
also  leads  to  the  expansion  in  some  linking  industries  such  as  hotels,  restaurants, 
transportation, retails, shops, and souvenirs and so forth. All of these contributions cause the 
growth of employment, export, investments as well as the government expenditure. 
  Tourism  remains  a  global  industry.  In  2008,  tourism  arrivals  totaled  922 million, 
and it was in year 2009 when the World Tourism Organization projected modest growth. In 
its first meeting last January 28, 2009 in Madrid the WTO Resilience Committee declared that 
tourism  could  play  a  major  role  stimulus  programs  because  of  “its  immense  capacity  for 
creating jobs and its recovery potential.” 
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  Many  developing  countries  perceive  tourism  as  a  fast  track  to  economic  growth. 
They  assume  that  tourism  development  requires  less  investment  than  other  industries. 
Indeed, tourism is very important to our people simply because of the followings.  
First,  it’s  a  major  job  generator  as  a  labour–intensive  industry.  It  can  boost  the 
economy  by  generating  jobs.  Today  the  travel  and  tourism  industry with  1.4 million  jobs 
accounts  4.1  percent  of  jobs  in  the  economy.  This  includes  employment  by  hotels,  travel 
agents, airlines and other passenger transportation services; it also includes the activities of 











Southeast Asia  ranked 3 with 25, 853,000.7  contributions  to world’s  employment at 





million  to produce  $5.35 billion. According  to  the data  from UN  in 2009,  the profit  gained 
from  tourism  in  Asia  Pacific  region was  $2.6  billion.  (Source: October  28,  2009, Bali News 
Editor)  
In  year  2009  Indonesia  received  6.5  million  visitors.  It’s  a  growth  of  0.4  percent 
compared to 2008, and during the period of January‐December of 2010 it reached the total 
revenue of 7.6 billion dollar. Bali  received a  total 2.3 million foreign visitors who,  together 





















are  integrated by  adequate  infrastructures  into  the  loop of  tourism development. Tourism 
enables  us  to  become  more  competitive  in  this  vital  global  industry.  This  importance 
pertains  to  the  improvements  of  different  corners,  certain  countries  in  connection  to 



































industry  in Southeast Asia. About 15.5 million  foreign visitors  spent 19.5 billion dollars  in 
Thailand in the same year. Singapore comes next, followed by Indonesia. 




Let’s  take  a  look  in  the  tourism  industry  of  Malaysia  in  terms  of  INTRA‐ASEAN 
Travel. Malaysia received 11.87 million visitors in 2010; Singapore remains the key source 





















2007  2008  2009  2010 
Malaysia  21 23.6 23.7 24.5 
Thailand  14.5 14.2 14.1 15.9 
Singapore  10.2 10.1 9.6 11.6 
Indonesia  5.5 6.4 6.5 7.0
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Singapore, Indonesia and Thailand are important sources of visitors for the country 




to  consider  the  impression  of  our  main  client,  the  people.    We  have  to  consider  the  big 
question “What do tourists look for?” When we are deciding about where to go, either a trip 
overseas or within the country. We consider how impressive the countries are, with regards 
to  environments  which  includes  scenic  coastal  lines,  alpine  or  heritage,  also  the  climate 
cultures,  type  of  accommodation,  societies  and  different  activities  that  catch  visitors’ 
attention  such  as  walking  in  a  scenic  area,  hiking  in  the  green  and  famous  mountains, 




when  there  is  significant  price  difference  among  countries  for  a  given medical  procedure. 
Creative Tourism is also a kind of tourism, which is related to the active participation of the 
culture  of  the  host  community,  through  informal  learning  or  interactive  workshops,  like 
farming, fishing, and producing specialty products of a certain place. We could also have the 
Educational Tourism,  wherein  the  focus  of  the  tourists  here  aside  from  visiting  another 
country  is  learning. Learning about  the culture such as  in Student Exchange Programs and 







of  dollars  are  being  poured  into  the  tourism  infrastructures  to  accommodate  the  Asian 
tourism industry. 
Technological  developments have  significantly  impacted  the  travel  industry  in  the 
Southeast Asia region and will continue to do so over the next decade. 
In  light  of  the  increasingly  competitive  situation  in  the  Southeast  Asia  region, 
traditional  methods  of  marketing  a  destination  to  masses  has  yielded  to  more  focused 
marketing segmentation strategies and themed campaigns.  
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For example, Philippines with its “WOW Philippines” campaign, Indonesia with the 
tag line “Wonderful Indonesia” Malaysia with the slogan “Malaysia is Truly Asia” and even 
Thailand  started  the  trend  towards  international  and nationwide  events when  it  launched 
“Visit Thailand Year 1987”  to  celebrate  the Thai King’s  60th birthday.   The new marketing 




Thailand  is  very  famous  of  its  impressive historical  sites,  its  beautiful  beaches,  its 
scenic  countryside,  with  gentle,  polite,  and  genuinely  friendly  people.  That  is  why  sales 









year  2008;  Thailand  experienced  a  global  crisis  and  political  turmoil  that  resulted  the 
inbound tourists, with a decrease of 16 percent in the first half of 2009. The greatest decline 
included visitors  from Northeast Asia,  followed by Americas  and Oceania.  In August 2009, 
tourism  in Thailand has been  showing  clear  signs of  recovery. The decline of  5 percent  in 
August, has switched to a growth of more than 10 percent in September and October. From 





Authority  of  Thailand  (TAT)  since  July,  2009,  this  includes  the  restoration  of  Thailand’s 
image,  promotions  regarding  Value‐for‐Money  visits  to  Thailand,  provisions  of  accurate 
information about  the  situation  in Thailand, partnerships  in  terms of  travel  programs and 
sales promotional advertisements.  
In 2010, TAT promoted tourism in a way what would create the trend for travel and 
tourism  all  year‐round,  and  brought  revenue  to  the  country  from  both  domestic  and 
overseas  
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tourist market. The focus to be promoting Thailand as “a quality tourist destination that 




Overseas  tourism  promotion  in  the  year  2010  focused  on  proactive  operation  by 




















1.4 Publicize  Thailand  through  “Celebrities”  by  working  in  partnership  to  organize  the 
Tennis PTT Thailand Open 2010 during September 25 to October 3, 2010. Participated 
by Rafael Nadal, the number 1 world‐ranking tennis champion. Before the tournament, 
Rafael Nadal  had  selected Thailand  for  his  holiday  and preparation, which  confirmed 
that Thailand was ready to welcome international tourists, as well as be the best holiday 
destination. 
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1.5 Produce  advertising  brochures  to  promote  tourism  attractions  covering  the  76 




awareness  of  medical  tourism,  honeymoon  attractions  and  wedding  venues,  filming 




Thailand’s  readiness  to  be  a  filming  location.  Actors,  producers,  and  directors  from 
Korea,  India,  and  Hong  Kong  were  invited  to  Thailand  to  spend  their  holidays  and 
inspect the country’s readiness. 








The  objective  was  to  secure  Thailand’s  market  share  in  Asia  by  maintaining  the 
existing  customer  base  (repeater) while  expanding  into  a  new market  (first‐time  visitor). 
The activities and projects were as follows: 
3.1 The  Present  Thailand  at  world‐class  tourism  promotional  events  encourages  Thai 






and  the Middle East  to offer  special privileges  for  traveling  to Thailand, by means of 
discounts/special bonuses on tourism products and services for the cardholders. 
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The objective was  to  increase  the efficiency of TAT and  its alliances  to compete  in 
the  global  market  by  developing  an  efficient  online  system  and  applying  contemporary 
media. 
4.1 Increase  a  Tourism  Information  Channel  Through  Call  Center  1672,  by  opening  the 
“1672  Tourist  Hotline  Video  Call  Center”  online  on  www.tourismthailand.org,  in 




Market;  Jakarta  –  Phuket  by  Air  Asia,  Indonesia Market;  Singapore  –  Krabi  by  Tiger 
Airways, Singapore Market. 
4.3 Increase  the  Tourism  Market  Potential  through  the  online  community  on 
www.facebook.com/amazingthailand opened since September 2009.  
4.4 The “TAT Digital Party” Project was  set up  to promote  the  tourism  industry  through 
the  online  market  by  applying  the  “Digital  Marketing”  strategy  as  a  concept  to 
introduce an information technology system to the tourism industry. 
4.5 Create  a  “Trip  Planner”  Program  on  www.tourismthailand.org  was  set  up  to  help 
tourists  plan  their  own  travel,  from  selecting  tourist  attractions,  hotels,  restaurants, 
and  shopping  areas,  by  printing  the  plan  out  to  carry  with  them  throughout  their 
journey. 
II. DOMESTIC MARKETING 
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1.  Building a Trend for tourism to Become a Part of Life 
To  create  an  attitude  among Thai  people  that  tourism was  part  of  their  lives  and 
stimulate Thais to travel more for tourism. Important activities were: 
1.1 Domestic  advertisements  and  public  relations  under  the  campaign,  “Bustling  Thai 
Tourism,  Burgeoning  Thai  Economy”,  through  various  types  of  media  to  the  target 
markets: such as, government officials, state enterprise officials, high‐income workers. 
1.2 Organized media  familiarization  trips  to  introduce  tourist  attractions and  services of 
various  provinces  in  all  regions,  and  promoted  activities  organized  in  the  areas  of 
responsibility of the TAT domestic offices. 









2.3 The  “Charm  of  the Royal  Coast”  Project  (Mon  Sane Thale Wang)  to  promote  linkage 
tourism  of  tourist  attractions  in  the  provinces  of  Samut  Sakhon,  Samut  Songkhram, 
Phetchaburi and Prachuap Khiri Khan. 
2.4 The  East‐West  Corridor  Tourism  Route  Project  to  encourage  more  linkage  tourism 















3.2 The “A Hundred Stories…about  the South” Project  to present  the  identity of  the arts, 
culture, religion, and seas of  the Southern region, by  joining  the alliances  to organize 
tour  programs  for  group  tours.  Tourist  from  other  regions who  joined  the  program 
were brought to visit the southern part of Thailand. 
 




4.1 The TAT’s 50th Anniversary Project  to  campaign  for Thai people  to be  aware of,  and 
take part in, preserving and sustaining Thailand’s tourist attractions. 
4.2 The  Tourism  with  Awareness  in  Its  Value  to  Preserve  the  North  Project  to  raise 





To  encourage  Thai  people  to  embrace  an  attitude  of  traveling  to  increase  their 
knowledge. Important projects included: 
5.1 The  “Caring  for  the  Southern  Youth”  Project  on  National  Children’s  Day,  taking  100 
underprivileged students from Phuket, Nakhon Si thammarat, and Songkhla Provinces 
on an educational trip to tourist attractions in Bangkok. 
5.2 The  “Fish Habitat Cleaning  in  the Trang Sea” Project  –  to  campaign  for  tourism with 
awareness  in  its  value  and  preserve  tourist  attractions,  and  to  stimulate  a  sense  of 
being  a  good  host.  Activities  included  the  cleaning  of  the  fish  habitat,  involving  200 










the  country  to  reflect  the  clear  image,  identity,  or  selling  points  of  each  area.  In  addition, 
priority  was  given  to  proactive  database  development,  personnel  development,  and  key 
organizational management system. In summary, highlighted performances were as follow: 
1.  Promoting Tourism Products and Services That Support the Thailand Brand 
To  explore,  select,  and  promote  quality  tourism  products  and  services,  and  give 
importance to social and environmental tourism that would lead to sustainable tourism. 
1.1 Produce Tourism Product Guidebooks to reflect an image of the tourism area. 
1.2 The Project  to Produce Guidebooks of 50 Green Destinations  in Thailand ready to be 
presented at the TAT’s 2011 Marketing Action Plan meeting. 
1.3 Compile  and  Prepare  the  Information  on  Environmentally  ‐  friendly  Tourism 
Management according to the 7 Greens Concept. The information was used as a source 
to produce a manual for distribution to relevant people for further concrete action. 
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the  Buddhist  Lent  in  Nong  Khai  Province,  Underwater Wedding  Ceremony  in  Trang 
Province. 
2.2 Organizing  Activities  to  Promote  the  Country’s  Images;  such  as,  the  SWATCH  FIVB 
Beach  Volley World  Tour  in  Phuket  Province,  the  Royal  Trophy  Europe  vs  Asia  Golf 
Championship  in  Chon  Buri  Province,  Honda  LPGA  Thailand  2009  in  Chon  Buri 
Province, Thailand Ladies Open 2009 in Samut Prakan Province. 
3.  Developing the Databases 





3.2 The  Project  to  Survey  the  Attitudes  and  Satisfaction  of  Foreign  Tourists  in  the 










 A number of  factors are responsible  for  the rapid growth and the development of 
the tourism industry in the Asia Pacific region. These include the strong economic growth ­ 
so  we  could  provide  funds  for  the  improvement  of  infrastructures,  accommodations  and 
other utilities that must be affordable, it could increase the numbers of tourists; breakdown 
of  political  barriers  ‐  politics  affects  tourism  especially  when  certain  country  creates 
barriers  from  another  country  that’s  why  we  have  to  build  up  good  relationship  and 
cooperation with each SEA countries; easing of travel restrictions as much as possible to 
welcome  more  tourists;  liberalization  of  air  transport  for  easy  travel  could  also  boost 
increasing in tourism industry  including cheaper cause of flights, of course this could attract 
a lot of visitors and travelers;  focused marketing campaigns ­ these could include various 
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strategies such as product exposition, positive articles and attractive panorama in magazines  
in  any  reading  materials  as  well  as  in  any  form  of  advance  technology.  Television  and 
advertising  industry  have  become  powerful  tools  in  expanding materialistic  values.  There 
has been a remarkable increase of advertisements related to leisure and tourism activities in 
both  prints  and  electronic  media  over  recent  years.  Such  powerful  symbolic  messages 
spreading  through  the  mass  media  have  certainly  contributed  to  the  change  of  attitudes 
towards work,  leisure  and  tourism.  Internet  is  also  the most  preferred medium  to  gather 
information by tourists, in 2008 more than 50 percent of the tourists gathered information 
from internet.  
There are  also other  factors  that  are  considered  to have  the  greatest  influence on 
tourist  behaviors.  These  include  weather  conditions,  economic  environment,  prices  of 
products  and  services  offered  to  tourists,  and  the  period  of  leisure  time  spending  at  the 
visiting places.  It  is also interesting to note that the health scare such as SARS in 2003 and 
AH1N1 has much larger impact on tourist arrivals than political events. 
For  the well‐off  consumers,  shopping has become a major popular  leisure  activity 
not only at their own country but also abroad. More than 50 percent of the expenditures are 
for shopping. The top two destinations for Thai outbound tourists are the regional shopping 
centers  Hong  Kong  and  Singapore,  and  about  half  of  their  expenditure  is  classified  under 
souvenir purchases. 









World  Tourism  ranking  complied  by  the  United  Nations  World  Tourism  Organization 
(UNWTO),  it was  2010,  when  Kuala  Lumpur with  8.9 million  tourists,  Singapore with  8.6 
million tourists, and Bangkok with 7.2 tourists ranked 5, 6 and 9 respectively in top 10 most 
visited cities. What does  this  information  suggest  to us? Why not we make Kuala Lumpur, 
Singapore,  and  Bangkok  as  a  hub  of  tourism  and  traveling  to  Southeast  Asia?  How much 
benefit  if  we  work  on  having  direct  flight  from  Western  Countries  for  example  USA  to 
Bangkok, or Europe to Kuala Lumpur or Singapore? We could not just help these three cities 
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World  Expo  in  South  Korea  (2012),  World  Beach  Games  in  Thailand  and World  Flora  in 
Thailand.  We  could  also  include  conventions  for  educational  purpose  and  trips 
internationally. 
Low‐cost flights would attracts great number of tourists, sometimes people consider 





Linkage  to  other nearby  countries  could  also  increase  the number of  visitors;  this 
linkage  could be  possible  through  the  improvement of  land  transportation by  having high 
speed  train  that could provide a  link  from China  to Vietnam, Laos PDR, Thailand, Malaysia 
and Singapore. This could attract  tourists and make the travel more convenient, because  it 
could have the privilege of travelling not just with a single country but in a big part of ASIA. 
            Acknowledging  the  importance  of  tourism  as  an  economic  engine  and  a  tool  for 
development  and  change,  the  ASEAN  Tourism  Strategic  Plan  (ATSP)  2011‐2015  was 
endorsed  by  the  ASEAN  Tourism  Ministers  at  their  14th  Meeting  as  the  successor  of  the 
Roadmap  for  Integration  of  Tourism  Sector  (RITS)  which  was  completed  in  2010.  This 
strategic plan will contribute to the overall goals of the ASEAN community by 2015 through 
promotion of growth, integration and competitiveness of the tourism sector and at the same 
time deepen social and cultural understanding as well as  facilitating  travel  into and within 
ASEAN.  The  ATSP  provides  actions  and  activities  to  realize  its  great  vision  that;  by  2015, 
ASEAN will provide an increasing number of visitors to the region with authentic and diverse 
  M I I C E M A  1 2 t h  2 0 1 1  U N I V E R S I T Y  O F  B E N G K U L U   Page li 
products,  enhanced  connectivity,  a  safe  and  secure  environment  and  increased  quality  of 








People  now  live  in  a  world  in  which  tourism  and  tourist  experiences  are  major 
components. Such a world is one in which image, advertising, and consumerism as framed by 
style, taste, travel and leisure. 
Economic recovery results  in growth  in  travel and tourism. By 2021,  International 
Tourist  Arrivals  are  forecast  to  total  103.9  million  an  increase  of  4.2  percent  generating 
expenditure of USD 148.8 billion. 
With this statement, almost all the South East Asian countries predicted to be among 
the world’s  top  ten  tourist  destinations  by  2016.  Different  tourism  sectors  are  striving  to 
receive millions foreign visitors at present, and also to attract foreign direct investments for 
the industry’s development during this period.  
Tourism  is  vital  to  our  economy  and  our  countries  development.    We  must 
accelerate now more than ever tourism development all over our archipelago and the world. 
We just need unity and cooperation to make this dream into reality, and I am quite sure that 
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This study aims to analyze the effect of budget participation on 
managerial performance using the information technology, work 
motivation, job satisfaction and stress as moderating variables. The 
sample used in this study were top, midle and lower level managers in 
the corporate finance branch at Bengkulu City whose were 
participated in budget arrangement. The financial companies covered 
in this research is the branch of banking and finance company at 
Bengkulu City. The independent variable was budget participation and 
the dependent was managerial performance while the moderating 
variables were information technology, work motivation, job 
satisfaction and stress. This study use simple regression and 
moderated regression analysis. 
 
The results of this study showed that budget participation has positive 
and significantly influence on managerial performance. The 
information technology used for communication (ITC),  work 
motivation, job satisfaction variables were not a moderating variable, 
whereas, the job stress variable was a quasi moderating variable. 
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 1. INTRODUCTION  
 
 
Budget participation is process in which the subordinates are involved in developing their 
budget in order to reach an agreement between the supervisor and the subordinate 
(Ompusunggu and Bawono, 2006). Through the budget participation, allowing 
subordinates to exchange and seek information from their superiors, which can certainly 
support the creation of a deeper understanding of the budget process and other 
organizational matters. In addition, participation also allows subordinates to express 
criticism, and to seek information for completion of tasks (Brownell and Hirst, 1986 in 
Wasisto and Mahfud, 2004).  
 
Performance will be declared effective if the budget goal is reached and the subordinates 
have the opportunity to involve and participate in the budgeting process and motivate 
subordinates to identify and negotiate with their supervisor about the budget target, 
accept and implement the budget agreement (Indiantoro, 1993) in Poerwati (2002). 
Mahoney et al. (1963) in Supriyono (2004) argues that the performance of managers is 
the ability of managers in carrying out its responsibilities in the execution of managerial 
tasks which include planning, investigation, coordination, evaluation, supervision, staff 
selection, negotiation, representation and overall performance.  
 
Researchers have done a lot of research on the relationship between budget participation 
and managerial performance, but there is still much debate because the relation between 
the two variables is not consistent. The research results of Brownell (1982), Brownell and 
McInnes (1986), Argyris (1952), Indriantoro (2000), Supriyono (2004), and Riyadi 
(1999) indicate a positive and significant relationship between budget participation and 
managerial performance, while research results of Milani (1975), and Kenis (1979) 
showed no significant positive relationship between budget participation and managerial 
performance. On the other hand, the research results of Campbell and Gingrich (1986), 
Bryan and Locke (1967) in Yustina (2006) showed that there is a negative and significant 
relationship between budget participation and managerial performance, while research of 
Mia (1988), Brownell and Hirst (1986) indicates that the relationship is negative and not 
significant between budget participation and managerial performance.  
 
Inconsistent of research results on budget participation in relation to managerial 
performance, provide opportunities for further researchs. Govindarajan (1986) in 
Supriyono (2004) using a contingency approach to overcome the inconsistency of 
research results. In the contingency approach in management accounting is based on the 
premise that no management accounting system are universally always appropriate to be 
applied to the entire organization in every conditions, but the it depends also on the 
conditional factors (other factors which may be interacting in certain conditions) that 
exist within the organization. Kennis (1979) in Sulaksono (2005) states that conditional 
variables such as personality, organizational culture, reward expectancy, and uncertainty 
environment variables can be used as a mediating variable that affecting the relationship 
between budget participation on managerial performance. In this study, researcher used 
contingency theory to evaluate the effectiveness of relationship of budget participation on 
managerial performance, by conducting the tests on the use of information technology for 
communication (ICT), motivation, job satisfaction and stress that were as moderating 
variables.  
 
Manager's performance can be triggered by their active participation (involvement) in the 
process of budget formulation and information technology use for communication (ICT) 
(Winata and Mia, 2005). With the availability of the necessary information timely, ICT 
can improve the effectiveness of managers to participate in the budgeting so as to 
improve their performance (Andersen, 2001). Proponents ICT argue that computerized 
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 communications technology can support participation in decision-making and lead to 
better management of the organization (Bettis and Hitt, 1995; Barua et al., 1995; 
Benbasat and Taylor, 1978; Brynjolfsson and Hitt, 1998; Ragowsky et al ., 2000) in 
Winata and Mia (2005). An interpretation of this argument is that managers, who use 
ICTs, can be timely in providing the necessary information, increasing the effectiveness 
of their participation in the budget, which increases their performance.  
 
Work motivation is one factor that can determines the individual's performance. Bigger or 
smaller influence of motivation on a person's performance depends on how much the 
intensity of the motivation provided (Uno, 2007). According to Martoyo (2000) work 
motivation is something that supports spirit of work or boosts morale. Related to the 
budgeting, the budget process would be more effective in conditions of high employee 
motivation and reversely (Ghozali and Adiputra, 2002). Meanwhile, job satisfaction is the 
emotional state of pleasant or unpleasant to which employees view their jobs (Handoko, 
2001). Each individual organization must have a degree of satisfaction vary according to 
the system and the values espoused in all organizations, job satisfaction is always a place 
of great importance to organizational behavior (Landhy, 1995) in Supriyono (2006). In 
the budgeting process, managers should feel satisfied with the budget that had been 
developed, so as to improve their performance. On the other side, stress is an adaptive 
response, linked by the characteristics and/or individual psychological processes, which is 
a consequence of any external action, situation, or event that puts the demands of 
psychological and/or physical special someone (Kreitner and Kinicki, 2005). Generally, a 
person experiencing stress due to a combination of various stressors. Each condition may 
lead to the emergence of work stress on employees; this depends on how they will react 
to stress. The manager should have a low stress job in order to take wise decisions in the 
budgeting process so that their performance can be improved.  
 
This study is basically a replication and development of the research has been done by 
Winata and Mia (2005) who studied the influence of information technology linked to  
the relationship of budget participation and the of manager performance in the hotel 
industry. This research results show the presence of a positive and significant influence of 
the use of information technology to the relationship of the budget participation and the 
manager performance. This research will reexamine previous studies with some 
differences. In this study, researchers still use information technology to communications 
technology (ICT) as a moderating variable within motivation, satisfaction and job stress 
variable. Previous studies using a sample of hotel managers in Australia, the manager of 
the accounting and finance, administration, maintenance, sales and marketing as well as 
food and beverages, while the samples used in this study were top, middle and lower 
level managers in the branch of finance corporate in Bengkulu City. Researchers take an 
object of research at financial firms of Bengkulu City branch because these companies 
have been using ICT in the company activities, while the reasons for sampling in this 
study because managers generally participate in budget preparation and use of ICT help 
the management of enterprise exchange information and data between headquarters and 
branch offices. Then, the purpose of this study was to analyze: 1. the influence of budget 
participation on managerial performance, 2. The effect of information technology use for 
the communication on the relationship of budget participation and managerial 
performance, 3. The influence of motivation on the relationship of budget participation 
and managerial performance, 4. The influence of job satisfaction on relationship of 
budget participation and managerial performance, and 5. The influence of work stress on 
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 2. LITERATURE REVIEW 
 
2.1 Some Past Research 
Various researchers have examined the relationship and the influence of budget 
participation on managerial performance, but the research results show a difference 
results even reversely. Brownell (1982), Argyris (1952), and Brownell and McInnes 
(1986) found that there are positive and significant relationship between participation and 
managerial performance. However, some empirical evidence found that participation in 
the preparation of the budget has not always a positive influence. The research of Milani 
(1975), Kenis (1979), Brownell (1981), Riyanto (1997), Supomo (1998) in Wahyuni 
(2008) found evidence that budgets participation does not affect significantly on 
managerial performance. Even, research by Locke and Bryan (1967), Milani (1975) and 
Cherrington (1973) in Yustina (2006) proves the negative effect of budget participation 
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 Several previous studies on the effects of budget participation on managerial performance 
can be seen in Table 1 below: 
 
Table 1 Summary of Some past Research 
 
No. Variable Reseachers Research results 
Merchant (1981),  Frucot and Shearon (1991), 
Chenhall dan Brownell (1988), Early (1985), Steers 
(1975), Becker dan Green (1962), Rynita dan 
Zulfikar (2005) in Yustina (2006), Brownell 
(1982), Brownell dan McInnes (1986), Argyris 
(1952), Indriantoro (2000), Supriyono (2004), 
Riyadi (1999).  
Positive and 
Significant 
Latham dan Marshall (1982), Latham and Yukl 
(1976), Cherrington dan Cherrington (1973), 
Brownell dan Hirst (1986), Schlluer dan Kim 
(1976) in Yustina (2006), Kenis (1979), Milani 
(1975),  
Positive and no 
Significant 
Campbell dan Gingrich (1986), Ivancevich (1977), 




1. Budget Participation  
on managerial 
performance 
Dosett, Latam dan Mitchell (1979), Mia (1988), 
Milani (1975), Brownell and Hirst (1986), Bass and 
Leavit (1963) in Yustina (2006) 
Negative and no 
Significant 
2. Organization's 
commitment to the 
relationship between 
budget participation 
with performance of 
manager 
Peter’s dan O’connors (1980), Blumberg and 
Pringle (1982), Randall (1990), Nouri and Parker 
(1998), Firdaus dan Supomo (2003), Hariyanti and 
Nasir (2002) in Yustina (2006), Supriyono (2004). 
Positive and 
Significant 
Riyadi (1999), Wijayanti (2002) in Yustina. Negative and 
significant 




delegation of authority 
as moderating variables 
Riyadi (1999), Coryanata (2004), Ryninta and 
Zulfikar (2005) and Aprilla (2005) in Yustina. 
Positive and 
Significant 
Hofstede (1967), Seaforss dan Monczka (1973), 
Kenis (1979) in Riyadi (1999), Merchant (1988) in 




Riyadi (1999) no Significant 




as a moderating 
variable 
Wijayanti and Solichatun (2005) Positive and no 
Significant 




satisfaction as a 
moderating variable 
Frucot and White (2006), Trisnawati (2000), 
Lestari and Sudaryono (1994), and Abriani (1998) 
in Mandasari (2007) 
Positive and 
significant 
6. Influence of budget 
participation on 
managerial 
performance; job stress 
as a moderating 
variable 
Kenis (1979), Brownell & Hirst (1986),  Lau et.al. 
(1995), Harrison (1992), Beehr (1985),  Jex & 
Beehr (1999) in Mandasari (2007) 
Negative 
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 2.2 Budget Participation and Managerial Performance  
Participation in budgeting shows the involvement of all stakeholders in the organization 
to draw up the budget. According to Brownell (1982) in Gasperz (2003), budget 
participation shows how large the involvement and influence of managers in the 
organization in determining a budget, while Anthony and Govindarajan (2005) mentions 
that budget participation has a positive influence in motivating manager. Participation in 
the budget is a mechanism in information exchange that allows employees to have better 
understanding of the tasks assigned to them, other than that participation can also help 
company personnel to improve their performance (Hoopwood, 1976 in Riyadi, 2000). In 
contrast to studies that have been described previously, Milani (1975) conducted a study 
of the budgeting process at a large international company where results of these studies 
was that there is no significant relationship between participation in budgeting with 
managerial performance.  
 
In addition, the research of Brownell (1981), Merchant (1981), Brownell (1982), 
Brownell and McInnes (1986) Argyris (1952), Indriantoro (2000), Supriyono (2004), 
Rynita and Zulfikar (2005) has the result that the there is positive significant relationships 
within budget participation on managerial performance. Sumarno (2005) investigated the 
influence of leadership style and organizational commitment to the relationship between 
budgetary participation and managerial performance. The study states that there is 
influence and a significant negative relationship between managerial performance and 
participation in the budget, there is a significant positive influence of the organization's 
commitment to the relationship of managerial performance and budget participation, and 
influence of leadership style on the relationship between budgetary participation and 
managerial performance is not significant.  
 
Based on these findings, the researchers propose hypotheses as follows:  
H1: The budget participation has a positive relationship to managerial performance. 
  
 
2.3 Use of Information Technology for Communication (ICT), Budget 
Participation and Managerial Performance  
The use of ICT by the managerial has implications that they can participate in the 
preparation of the budget and affect their performance. The reason for this assumption is 
that the computerized network can increase the volume, speed, efficiency, and capacity of 
data handling by the manager and interpersonal communication that can make the use of 
information effectively (Malone et al, 1987; Morell and Fleischer, 1988; Weill, 1992; 
Brynjolfsson, 1993; Malone and Rochardt, 1993, DeSanctis and Poole, 1994; Johansen et 
al. 1995; Brynjolfsson and Hitt, 1996; Powell and Dent-Mitcallef, 1997 in Winata and 
Mia, 2005). It can be concluded that managers who use ICT could strengthen the 
influence of participation budget on the performance of managers.  
 
Results of research conducted by Winata and Mia (2005) showed a positive relationship 
between budget participation on managerial performance with the use of ICT. Managers 
who use ICT will have a budget participation more effective and it can facilitate their 
performance. For example, using ICT, managers are able to develop a network for 
communication and access to employment information, both inside and outside their 
organizations and they actively participate in setting an accurate budget for their work 
units, which in turn can motivate managers to succeed in implement the budget.  
 
Based on the explanation above, then the hypothesis can be formulated as follows:  
H2: There is influence of the use of information technology for communication on the 
relationship of budget participation on managerial performance. 
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 2.4 Motivation, Participation and Managerial Performance Budget  
Work motivation is one factor that determines the individual's performance. Bigger or 
smaller influence of motivation on a person's performance depends on how much the 
intensity of the motivation provided (Uno, 2007). According to Martoyo (2000) work 
motivation is something that supports spirit of work or boosts morale. Related to the 
budgeting, the budget process would be more effective in conditions of high employee 
motivation and reversely (Ghozali and Adiputra, 2002).  The relationship between 
motivation and managerial performance has been widely studied by researchers and the 
results show that motivation has a positive effect on managerial performance (Kenis, 
1979; Merchant, 1981; and Mclnnes Brownell, 1986 in Andrianto, 2008).  
 
The research of Becker and Green (1992) in Andrianto (2008) found that budget 
participation has a positive effect on managerial performance with the motivation to work 
as a moderating variable. Research by Mia (1998) in Ghozali and Adiputra (2002) found 
also that motivation has a positive impact on the relationship between budget 
participation on managerial performance. The research results of Ghozali and Adiputra 
(2002) showed also that the motivation acts as a moderating variable on the positive 
effects on the relationship of participation in budgeting and managerial performance. So 
in this case the employees who have a high motivation will correct the error or worried 
when their performance is below the level of expectations.  Based on the description 
above, the hypothesis can be formulated as follows:  
 
H3: There is influence of work motivation on the relationship of budget participation on 
managerial performance. 
 
2.5 Job Satisfaction, Budget Participation and Managerial Performance  
Job satisfaction is the emotional state of pleasant or unpleasant to which employees view 
their jobs (Handoko, 2001). Job satisfaction reflects a person's feelings towards his job. 
This is evident in the positive attitude of employees towards work and everything else 
encountered in the work environment. Job satisfaction defined by Locke (1986) in 
Ehrman and Solichin (2006) as a form of a positive emotional that reflects response to the 
work situation influence, work evaluation or work experience. Setton and Liden (1996) in 
Andrianto (2008) found that job satisfaction acts as a moderating variable on the positive 
effects on the relationship of participation in budgeting and managerial performance. 
Based on the this description, the hypothesis can be formulated as follows:  
 
H4: There is influence of the job satisfaction on the relationship of budget participation 
on managerial performance. 
 
 
2.6 Job Stress, Budget Participation and Managerial Performance  
Stress is an adaptive response, linked by the characteristics and/or individual 
psychological processes, which is a consequence of any external action, situation, or 
event that puts the demands of psychological and/or physical special someone (Kreitner 
and Kinicki, 2005). According to Handoko (2001), stress is a condition that affects 
emotions, thinking processes and the person's condition.  
 
Research conducted by Kenis (1979), Brownell & Hirst (1986), Lau et al (1995), 
Harrison (1992), Beehr (1985) and Jex & Beehr (1999) found that there is a negative 
relationship between budget participation on managerial performance with work stress as 
a moderating variable. A study conducted by Kenis (1979), Brownell and Hirst (1986), 
states that budget participation has a significant negative relationship to job stress, while 
research by Beehr & Bhagat (1985), Van Harrison (1985) Edwards, (1996), and Michael 
D Shield et.al. (2000) has the result that the pressure of job stress is a positive function 
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 between the demands of performance with the performance capabilities. Based on this 
description, the hypothesis can be formulated as follows:  




3. DATA AND METHODOLOGY  
 
3.1 Operational Definition and Measurement of Variables  
 
a. Independent Variables  
Independent variables are the variables that explain or influence the other variables 
(Indriantoro and Supomo, 2002). Independent variable in this research is budget 
participation. Participation is the process whereby subordinate given the opportunity to 
engage in and influence in the budgeting process (Chong and Sun, 2002). Budget 
participation variable in this study were measured using instruments developed by Milani 
(1975) and modified by Winata and Mia (2005) by submitting six questions. The question 
posed in this variable aims to measure the level of budget participation on corporate 
finance branch of Bengkulu City. All questions were measured using 5-point Likert scale 
(1 = strongly disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, and 5 = Strongly Agree). 
Based on the respondents answers, the answer score 1 indicates very low participation, 
while a score of 5 showed a very high participation. 
  
b. Dependent Variables  
Dependent variable is a variable that is explained or influenced by the independent 
variables (Indriantoro and Supomo, 2002). Dependent variable in this study is the 
managerial performance. Managerial performance is the result achieved by a person or 
group of people within an organization, in accordance with the authority and 
responsibilities of each. Managerial performance variables measured using the instrument 
of Mahoney et.al (1963) in Veranika (2006) with 7 questions. In this instrument, the 
question was measured using 5-point Likert scale (1 = strongly disagree, 2 = Disagree, 3 
= Neutral, 4 = Agree, and 5 = Strongly Agree). Based on the respondents answers, the 
answer score 1 indicates very low performance and scale of 5 showed very high 
performance. 
 
c. Moderating Variables  
Moderating variables are variables that affect the relationship between the independent 
variables with the dependent variable (Indriantoro and Supomo, 2002). Moderating 
variables in this study are:  
 
1. Use of Information Technology for Communications (ICT)  
In this study, ICT consists of Intranet and Internet. Intranet refers to the use of computer 
networks by managers to improve internal communications among employees within an 
organization, while the Internet refers to communication with others outside the 
organization. This variable was measured using an instrument adapted from Andersen 
(2001) in Winata and Mia (2005) which consists of 5 questions in 5-point Likert scale (1 
= strongly disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, and 5 = Strongly Agree). Based 
on the respondents answers, the answer score 1 indicates the use of ICT is very low and 5 
represents the use of ICT is very high.  
 
2. Work Motivation  
Motivation is the degree to which an individual wants and trying to execute a task or a 
good job and a willingness to issue a high level of effort toward organizational goals, 
conditioned by the ability of an effort to meet individual needs. Motivational variables 
measured using questionnaires developed by Lawler et.al (1977) in Riyadi (1999). The 
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 questionnaire consists of 8 questions by using 5-point Likert scale (1 = strongly disagree, 
2 = Disagree, 3 = Neutral, 4 = Agree, and 5 = Strongly Agree). Based on the respondents 
answers, the answer score 1 indicates very low motivation, and the scale of 5 showed a 
very high motivation.  
 
3. Job Satisfaction  
Job satisfaction is the emotional state of pleasant or unpleasant to which employees view 
their jobs. Job satisfaction reflects a person's feelings towards his job. This is evident in 
the positive attitude of employees towards work and everything else encountered in the 
work environment. The variable job satisfaction was measured using 8 questions adopted 
from Sulaksono (2000), which each question was measured using a 5-point Likert scale 
(1 = strongly disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, and 5 = Strongly Agree). 
Based on the respondents’ answers, the answer score 1 showed very low job satisfaction, 
while the scale of 5 for very high job satisfaction. 
 
4. Job Stress  
Stress is a condition of tension that affects emotions, thinking processes and the person's 
condition. Measurement of job stress variables in this study using the instrument by 
Syarmawijaya (2004) in the form of 6 questions using 5-point Likert scale (1 = strongly 
disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, and 5 = Strongly Agree). Based on the 
respondents’ answers, the answers score 1 showed very low stress, while the point 5 
represents the very high stress.  
 
3.2 Sampling Method  
Population is a group of people, events or anything that has certain characteristics 
(Indriantoro and Supomo, 2002). The population of this study is the all manager at 
finance company branch in Bengkulu City. The sample is part of the elements of the 
population (Indriantoro and Supomo, 2002). The way the sampling is done by non-
probability sampling. The sample in this study using purposive sampling of selected 
samples based on the consideration or particular characteristics, so that all the populations 
that meet specified characteristics will have the same opportunity to be selected as a 
sample (Indriantoro and Supomo, 2002).  
 
Samples selected in this study were top, middle and lower level manager of the the 
banking and finance companies branch in Bengkulu office with the criteria for at least 1 
(one) year or participate in budgeting. The top-level managers in corporate banking is 
branch chief, middle-level manager is the deputy head of the branch managers and lower 
level is supervisors, while the finance company's top level managers in corporate finance 
is the branch chief, middle-level manager is the administration head, and lower level 
managers includes supervisors collection and marketing supervisor.  
The data in this study were obtained from the primary data is data obtained directly from 
the original source or through the media without an intermediary (Indriantoro and 
Supomo, 2002). This data was obtained by directly delivering the questionnaire to the 
respondent and the questionnaire took back in accordance with the agreed time with the 
respondent. 
 
3.3 Data Analysis Method  
 
a. Test Validity  
The validity test was conducted to determine the extent of accuracy and precision 
measuring instruments in performing its functions. An instrument can be declared valid if 
the instrument is measuring what it should be measured. Validity test is used to calculate 
the correlation between the scores of each item questions with a total score of each 
constructs (Ghozali, 2007). This test uses Pearson correlation method. To see the validity 
of the instrument is use significant level of 5%. The instrument is valid if the correlation 
MIICEMA 12th University of Bengkulu  1493 | P a g e  
 
 between the scores of each item questions with a total score of each constructs different at 
a level below 5%, or by comparing the value of t-test with the t-table for degree of 
freedom (df) equal to n-2, in which case n is number of samples. If the t-test is greater 
than t-table and a positive value then the item or question or indicator is declared valid 
(Ghozali, 2007)  
 
b. Reliability Test  
This test was conducted to test the freedom of the measurement of random error and 
therefore produces a constant shape. Reliability is an index that indicates how far a 
measure trustworthy or reliable. A measuring instrument is said to be consistent or 
reliable when measuring devices can provide the same results when used to measure the 
same object again. The items tested were the items passed or declared valid in the validity 
testing. Testing the reliability of the data will be using Cronbach's alpha technique. 
Cronbach's alpha is one of the best measurements for determining the internal consistency 
reliability of the dependent variables and independent (Ghozali, 2007). Cronbach's alpha 
coefficient of the test results are close to the value of one means that the internal 
consistency was measured also higher. If the value of Cronbach's alpha of the test result is 
greater than 0.6 it is said that these variables are reliable (Nunnaly, 1969 in Ghozali, 
2007). 
  
c. Classical Assumptions Test 
Normality test  
The most fundamental assumption in multivariate analysis is normality, which is a form 
of a distribution of data on a single metric variable in generating a normal distribution 
(Hair et al., 1998). If the assumption of normality did not meet and there are large 
deviations of normality, none of the statistical test results are valid because the t-test 
calculations, etc., are calculated on the assumption of normal data. To test whether or not 
the assumption of normality is violated, one can use the z-statistic for skewness and 
kurtosis. If the value of z, for both z-kurtosis and/or z-skewness are significant (less than 
0.05 at 5% level), it can be concluded that the data distribution is not normal. In contrast, 
if the value of z-kurtosis and/or z-skewness are not significant (greater than 0.05), it 
means that the data distribution is normal. 
 
Multicollinearity Test  
Multicollinearity is a condition that describes the use of a perfect linear relationship or 
certainly among some or all of the independent variables of the model (Ghozali, 2007). 
Multicollinearity will result in the regression coefficient is uncertain or result in the 
standard error becomes infinite, giving rise to biased specifications. Multicollinearity can 
be known by seeing the value of tolerance or Value Inflation Factor (VIF). If the VIF 
value is less than 10 and tolerance values more than 0.10 then it does not happen 
multicollinearity, and the multicollinearity occur among the independent variables when 
VIF value greater than 10 and tolerance values less than 0.10 (Ghozali, 2007). To 
overcome the problem of multicollinearity can be solved by using the data center, which a 
number of scores of answers obtained for each variable is reduced by its each average 
(Ghozali, 2007). 
 
3.4 Hypothesis Testing  
Statistical model used to test each hypothesis in this study, that is:  
 
1. To test hypothesis 1 (H1) using a simple regression analysis, the regression 
equation can be formulated as follows:  
 
Y = α + e + β1X1 ... ... ... ... ... ... ... ... ... ... ... ... ... ... ... ... .... (1)  
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 The first hypothesis (H1) is acceptable if the value of the coefficient β1 have a 
significance value at the 0.05 level.  
 
2. To test hypothesis 2 (H2) to hypothesis 6 (H6) using the Moderated Regression 
Analysis (MRA). MRA is a special application of linear regression where the 
regression equation contains elements of the interaction (multiplication of two or 
more independent variables) (Ghozali, 2007).  
 
To test the influence of information technology, motivation, job satisfaction and stress 
variable in the relationship between budget participation on managerial performance, then 
the regression equation can be formulated as follows:  
 
To test Hypothesis 2 (H2):  
Y = α + β1X1+  β2X2 ........................................... .......... . (2)  
Y = α  + β1X1+ β2X2 +β3X1X2  + e ... ... ... ... ... ... ... ... ..(3) 
  
To test Hypothesis 3 (H3):  
Y = α +  β1X1 +β4X3 ... ... ... ... ... ... ... ... ... ... ... ... ... ... .(4)  
Y = α +  β1X+1 β4X3 +β5X1X3  + e ... ... ... ... ... ... ... ... ..(5)  
 
To test Hypothesis 4 (H4):  
Y = α +  β1X1+ β6X4 ... ... ... ... ... ... ... ... ... ... ... ... ... ... ..(6)  
Y = α + β1X1 + β6X4 +β7X1X4  + e ... ... ... ... ... ... ... ... ...(7)  
 
To test Hypothesis 5 (H5):  
Y = α + β1X1+  β8X5 ... ... ... ... ... ... ... ... ... ... ... ... ... ... ...(8)  
Y = α +  β1X1 +β8X5+ β9X1X5  + e ... ... ... ... ... ... ... ... ... (9)  
 
Notes:  
Y           = Managerial Performance  
α            = constant  
β1 ... β9 = coefficient of regression  
X1         = Participation Budget  
X2         = Use of Information Technology for Communications (ICT)  
X3         = Motivation  
X4         = Job Satisfaction  
X5         = Job Stress  
X1X2    = Interaction between X1 and X2 
X1X3    = Interaction between X1 and X3  
X1X4    = Interaction between X1 and X4 
X1X5    = Interaction between X1 and X5 
e            = error  
 
Multiplication variable between X1 and X2, X1 and X3, X1 and X4, X1 and X5 are 
moderating variables that describe the influence of moderating variables (X2, X3, X4, 
X5) on the relationship of X1 to Y. Hypothesis  H2 - H6 will be accepted, if the 
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 4. FINDINGS AND DISCUSSION  
 
4.1 Profile of respondents  
Based on 80 questionnaires concerning the demographics of the respondents was 
obtained as a reference to identify their characteristics. The demographics of respondents 
in the study are gender, education level, age, and long-serving. Concerning the sex of the 
respondents, most are male with a percentage of 63.75% (51 people). From the level of 
education reached, the majority of respondents are S1 with a percentage of 88.75% (71 
people). When viewed from the age group most of the respondents are in the group of 26-
30 years, with the percentage of 43.75% (35 people). The length of the respondents 
served as manager for 1-5 years have a percentage of 93.75% (75 people) and most 
respondents are in lower level managerial with a percentage of 57.5% (46 people).  
 
4.2 Descriptive Statistics  
The managerial performance variable (Y) has an average value of 4.1893; it means that 
the managerial performance of respondents is high. The budget participation variable 
(X1) has an average value of 4.1042; it indicates that the respondents’ budget 
participation is high. The use of information technology for communication Variable 
(X2) has an average value of 3.6975; it shows also that the use of information technology 
by the respondents is high. The work motivation variable (X3) has high the average value 
(4.0703), it means that the respondent has high motivation to do their works. The job 
satisfaction variable (X4) has on average value of 3.7946; it also indicate that the job 
satisfaction of respondents tends to be high and the job stress variable (X5) has on 
average of 2.3542; it is quite low. It describes that the respondents in condition that their 
in low job stress. When viewed from the standard deviation (0.354: 0.305: 0.706: 0.341: 
0.482: 0.797) which is smaller than the average value indicates that the respondents' 
answers to all the variables are not too varied from one respondent to another respondent.  
 
4.3 Validity and reliability Test 
The results of validity test in this study show that the results of testing on six variables are 
all at 0.05 and 0.01 significance level which means that all the questions in the 
questionnaire was able to measure a variable that is expected. Reliability testing results in 
this study have a Cronbach alpha value greater than 0.6 so that it can be concluded that all 
the variables used are reliable.  
 
4.4 Classical Test Assumptions  
 
a. Normality Test  
The results of data normality test from six variables in the study show that all variables 
have the Kolmogorov-Smirnov value is greater than 0.05 so that it can be concluded that 
all variables in this study are normally distributed.  
 
b. Multicollinearity test  
The result of multicollinearity test shows that model 2, 3, 4, and 5 have multicollinearity 
problems. It can be seen from the tolerance value for almost all variables in all four 
models are smaller than 0.10 and VIF value is larger than 10. To overcome the problem 
of multicollinearity can be solved by using the data center (Ghozali, 2007). 
Multicollinearity test results for model 2, 3, 4, and 5 by using a data center can be seen 
that model 2, 3, 4, and 5 are free from multicollinearity. It  can be seen from the value of 
tolerance for all variables in all four models is greater than 0, 10 and VIF values are 
smaller than 10. 
 
4.5 Hypothesis Test Results 
The first hypothesis of this study was that the budget participation has a positive 
relationship to managerial performance. The results of regression analysis for the first 
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 hypothesis showed that the F-value is 30,229 with a significance value of 0,000. T-test 
results show the coefficient value is 1,302 with a significance level at 0,000 (<0.05), 
which means that there is a positive and significant relationship between the budget 
participation and the managerial performance, thus the first hypothesis is accepted. In 
addition, the adjusted R2 value of 27% indicates that the variability of managerial 
performance that can be explained by 27% the variability of budget participation, while 
the rest 73% influenced by other variables outside the model of this study. 
 
The second hypothesis in this study is that there is influence of the use of information 
technology for communication on the relationship of budget participation on managerial 
performance. The second hypothesis was tested by using Moderated Regression Analysis 
(MRA). Based on the test results of the second hypothesis, F-value is 11.303 with a 
significance value of 0,000. A coefficient value of β1 is 1,604 and t-test is 5.258 with a 
significance level of 0.000 (<0.05). A coefficient value of β2 is -0.079 and t-test is -1.265 
with a significance level of 0.210 (> 0.05), while the interaction coefficient for β3 is -
0.593 and t-test is -1.691 with a significance level of 0.095 (> 0.05). Based on the test 
result of level significant of β3 that is not significant, thus the second hypothesis can not 
be accepted (rejected).  
 
The third hypothesis in this study is the moderating influence of motivation on the 
performance of managerial participation in budgeting. The third hypothesis was tested 
also by using MRA. Based on the test results of the third hypothesis, F-value is 16.055 
with a significance value of 0.00. A coefficient value of β1 is 0,699 and t-test is 2,036 
with a significance level of 0.045 (<0.05). A coefficient value of β4 is 0.446 and t-test is 
3,507 with a significance level of 0.001 (< 0.05), while the interaction coefficient for β5 is 
-0,439 and t-test is -0,729 with a significance level of 0,468 (>0,05). Based on the test 
result of level significant of β5 that is not significant, thus the third hypothesis can not 
be accepted (rejected). 
 
The fourth hypothesis in this study is that there is influence of the job satisfaction on the 
relationship of budget participation on managerial performance. The fourth hypothesis is 
tested also by using MRA. Based on the test results of the fourth hypothesis, F-value is 
11.624 with a significance value of 0.000. A coefficient value of β1 is 1,031 and t-test is 
3,399 with a significance level of 0.001 (<0.05). A coefficient value of β6 is 0.160 and t-
test is 1,938 with a significance level of 0,056 (>0,05), while the interaction coefficient 
for β7 is -0,018 and t-test is -0,042 with a significance level of 0,967 (>0,05).  Based on 
the test result of level significant of β7 that is not significant, thus the fourth hypothesis 
can not be accepted (rejected). 
 
The fifth hypothesis in this study is that there is influence of the job stress on the 
relationship of budget participation on managerial performance. The fifth hypothesis is 
tested also by using MRA. Based on the test results of the fifth hypothesis, F-value is 
13.724 with a significance value of 0.000. A coefficient value of β1 is 1,383 and t-test is 
4,858 with a significance level of 0,000 (<0,05). A coefficient value of β8 is -0,134 and t-
test is -2,467 with a significance level of 0,016 (<0,05), while the interaction coefficient 
for β9 is 0,605 and t-test is 2,397 with a significance level of 0,019 (<0,05). Based on the 
test result of level significant of β9 that is significant, thus the fourth hypothesis can be 
accepted. 
 
According to the framework of Sharma et al., (1981) which states that to identify the 
moderating variables, it proceed to second step. The results of regression analysis 
between the job stress and managerial performance shows that the value of the regression 
coefficient of 0.176 with a significance of 0.000 (<0.05), this indicates that there is a 
positive and significant relationship between job stress with managerial performance, so 
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 it can be concluded that job stress is a quasi moderating variable of the relationship 
between the budget participation and the managerial performance. 
 
4.6 Analysis and Discussions  
The participation of budgeting has positive and significant impact on managerial 
performance at the finance company branch manager in the Bengkulu city. The managers 
have a high level of budget participation which influenced their managerial performance. 
Participation of budgeting is the involvement all managers within an agency to conduct 
activities in achieving the targets in the budget (Andrianto, 2008). Given that engagement 
will encourage managers to be responsible for each task that is entrusted to the managers 
will improve their performance so that they can achieve the goals or targets set in the 
budget. This study results are consistent with the results of research conducted by Winata 
and Mia (2005), Riyadi (1999), and Indriantoro (2000) which states that participation in 
budget preparation and significant positive effect on managerial performance.  
 
The use of information technology for communication (ICT) is not a moderating variable. 
The hypothesis result showed that the use of information technology for communication 
is not affected the relations between budget participation and managerial performance. 
From the descriptive statistics of respondents, the use of ICT for the managers of the 
finance company branch in the Bengkulu city is high but it still is limited to 
communication of the operational activities between work units, not in the budget 
preparation intensively. These results contradict with a study conducted by Winata and 
Mia (2005) which showed a positive relationship between budget participation on 
managerial performance with the use of ICT.  
 
The work motivation is not a moderating variable; it can be as antecedent, exogenous, 
intervening, or suppressor variable. The hypothesis results showed that work motivation 
does not moderate the relationship between budget participation and managerial 
performance, but job motivation can affect the managerial performance directly. From the 
descriptive statistics of respondents, the motivation of managers to work in the corporate 
finance branch of Bengkulu city is high, but the motivation is covered in responsibility of 
the managers at work units but not in the budget process specially. The results are 
consistent with the results of research conducted by Riyadi (2000) which suggests that the 
motivation of managers does not affect the relationship between participation in 
budgeting with managerial performance.  
 
The job satisfaction is not a moderating variable; it can be as antecedent, exogenous, 
intervening, or suppressor variable. The results also indicate that job satisfaction did not 
moderate the relationship between budget participation and managerial performance. 
From the results of descriptive statistics of respondents, job satisfaction of managers in 
the corporate finance branch of Bengkulu city is high, but in terms of participation in the 
budget, the managers did not have a high level of job satisfaction even they participated 
in budget preparation. Job satisfaction can affect the managerial performance directly. 
These results contradict with a study conducted by Andrianto (2008) which states that the 
interaction between budget participation and job satisfaction can increase managerial 
performance; this means that job satisfaction may act as moderating variables.  
 
The job stress is a quasi moderator variable. The results showed that work stress 
moderate the relationship between budget participation on managerial performance, job 
stress means to strengthen this relationship. The job stress condition of managers is 
lower, so the managers can work happily and it could increase their performance.  The 
reason based on the inverted U (stress-performance model) which states that if the stress 
is at low to moderate levels, it stimulates the body and increases the ability to react the 
goals. It was then that individual will usually be able to do a good job, more intense, or 
MIICEMA 12th University of Bengkulu  1498 | P a g e  
 
 faster. But too much stress puts demands that can not be achieved or obstacles to a 
person, resulting in decreased performance (Robbins, 2007).  
 
5. CONCLUSIONS AND IMPLICATIONS 
 
This study was conducted to analyze the effect of budget participation on managerial 
performance with the use of information technology, motivation, satisfaction and job 
stress as a moderating variable (study on managers of financial firms Bengkulu City 
branch). Based on these results, it can be concluded that:  
 
1. Participation budgeting has positive and significant impact on managerial 
performance. Finance company branch manager in the city of Bengkulu, have a high 
level of budgetary participation so the managerial performance increased too. With the 
involvement of managers in the preparation of the budget will encourage managers to 
be responsible for each task that is entrusted to the managers and section heads will 
improve its performance so that they can achieve the goals or targets set in the budget.  
2. The use of information technology for communication (ICT) is not a moderating 
variable. The results also showed that the use of information technology for 
communication is not affected relations with managerial performance and budget 
participation. The use of ICTs for the finance company branch manager in the city of 
Bengkulu limited to the operational activities of communication between work units, 
but not in the budget process specially.  
3. The work motivation is not a moderating variable, can be as antecedent, exogenous, 
intervening, or suppressor variable. The results showed that motivation does not 
moderate the relationship between budget participation and managerial performance. 
Motivation to work directly affect managerial performance. The managers have a high 
motivation in carrying out its responsibilities in the work units not only in the budget 
process.  
4. The job satisfaction is not a moderating variable, can be as antecedent, exogenous, 
intervening, or suppressor variable. The results indicate that job satisfaction did not 
moderate the relationship between budget participation and managerial performance. 
Job satisfaction can directly affect the managerial performance. The job satisfaction of 
managers in the corporate finance branch of Bengkulu city is high, but in terms of 
participation in the budget, the managers did not have a high level of job satisfaction.  
5. The job stress is a quasi moderator variable. The results showed that job stress 
moderate the relationship between budget participation and managerial performance, 
job stress means to strengthen this relationship. Based on the inverted U (stress-
performance model) which states if stress is at low to moderate levels, it stimulates the 
body and increase the ability to react. It was then that individual will usually be able to 
do a good job, more intense, or faster. But too much stress puts demands that can not 
be achieved or obstacles to a person, resulting in decreased performance.  
 
The implications of this research is expected to be a reference in the field of management 
accounting research (behavioral aspect), especially for variables that addresses as the 
moderating effect of budget participation on managerial performance. In addition, for 
companies, research is expected to provide input and consideration to implement more 
effective participation in budget preparation for managerial to improve their performance 
for the company concerned. The job stress was proved as a quasi moderating variable, but 
this study did not measure the causes of stress; further research is expected to consider the 
conditions that can cause stress, both in the level of groups, organizations or extra-
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